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Business profile

Three product groups: Bicycles, Bicycle parts & accessories, Fithess
Focused marketing of national and international brands

Innovation and differentiation by way of modern design and product
specifications

Efficient logistics and production
Effective management of costs and sales prices

Group synergy

Growth organic and by acquisitions
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European Bicycle Market

Total market size: estimated 18 million bicycles sold annually in EU-25
Price range bicycles: € 69 - € 14,999

Top 5: Country No. of bicycles sold
Germany 4.5 million
United Kingdom 2.2 million
France 2.0 million
Italy 2.0 million
The Netherlands 1.3 million

Each country has its own market characteristics
» Type of bicycles sold
» Average price / quality
» Look & feel of bicycle
> Distribution channel / outlets

Rather stable, mature markets with steady growth in high-end segments
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Accell group positioning in the European Bicycle Market

Traditionally strong presence in Europe for many years
2004 sales level: € 275 million

#1 player in Europe

Focus on mid and high-end segments; quality brands and products
Sold mainly through network of selected retail (bicycle) specialists

Complete range of products:
City bikes
Trekking bikes
Racing bikes
All terrain bikes (ATB)
Children bikes

Leading market positions in key markets: Benelux, Germany, France and Finland







